
 
 

Social Media Policy  
  

  

When using websites and applications that enable users to create and share content or to 

participate in social networking, Members must not:  

  

 conduct themselves in a way that is detrimental to the Club or brings the Club 

into disrepute  

  

 allow their interaction on such websites or applications to damage relationships 

between employees and fellow members of the Club  

  

 make any derogatory, offensive, discriminatory or defamatory comments about 

the Club, its employees, contractors, suppliers, customers or fellow members  

  

 make any comments about the Club’s employees that could constitute unlawful 

discrimination, harassment or bullying contrary to UK legislation.  

  

 disclose any proprietary information that may adversely affect the Club and its’  

employees, contractors, suppliers, customers or fellow members.  This includes 

information covered under data protection legislation.  

  

It is understood that social media sites include sites such as ‘Facebook’ (and other similar 

sites), ‘You Tube’, Twitter, LinkedIn, Instagram and other related social media activity in 

respect of blogs, wikis, podcasts, forums, message boards or comments on other web 

articles.   

  

Members who contravene this policy may face disciplinary action under the Club’s 

disciplinary procedure.  
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